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BSTRACT

The banking sector plays an important role in the economic
welopment of a nation. The Indian banking sector has undergone
any positive and significant transformation and development in
cent years. The internet banking is changing the banking industry
id is having the major effects on banking relationship  Internel
involves the use of internet for delivering of banking
It enables a customer to perform basic
d anvwhere in the
and role of

inking
oducts and services.
inking transactions through PC or laptop, locate

obe. The present study Is aimed to analvze the usage

ternet banking among the customers in  Thiruvananthapuram

strict. For this purpose the study mude use of both primary and

condary data. The primary data were collected  from 100

stomers and these are analyzed with the help of statistical tools.

e study found that the most of the
nking because of convenience The cust !
the network problem 1t is recommended that the bank shoulc

customers preferred iternet
omers are highly affected
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